
W E L C O M E  TO  W H E R E  T H E  RU B B E R  M E E T S  T H E  ROA D !

Here are a few questions intended to help you get clear about what you really want. 
fill in these questions with your best estimate.

How much time have you spent getting good at what you do? ________________________________

How much money have you invested getting good at what you do? ____________________________

How much life energy have you tapped into to develop your gifts? ____________________________

Where you are with your business right now is the result of your actions so far and 
your commitment to investing in your knowledge and skills.

Now consider…
How many people are you serving (directly):_______  How many are you designed to serve (directly):______

Is there a difference?________________________ Of how much? (circle this number) ______________                            

Expand into your growth zone
is difference is one important part of your “growth zone” because to serve as many people as you’re meant to serve,
you’ll be expanding your capacity to serve, and expanding how many people know about you. You’ll also be growing
your income as you serve more people.

So how are you going to reach the rest of the people you’re meant to serve (that number you circled above)? 
It will take marketing in some form. Putting your services where people can find you—and say “yes.”

And now that you’ve identified just how much your business is meant to grow, let’s look at your investment in this
key area…

How much time have you spent 
getting good at marketing what you do? __________

How much money have you invested 
getting good at marketing what you do? __________

How much life energy have you tapped 
into to develop marketing your gifts? ____________

________________________________________
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How much time are you willing to spend 
to get good at marketing what you do? ____________

How much money are you willing to spend 
to get good at marketing what you do? __________

How much life energy are you willing to 
tap into to develop marketing your gifts?

____________________________________
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1-5M O D U L E  1 T I M E  TO  T H R I V E : YO U R  G ROW T H  P L A N

I think you already know that choosing to be a spiritually-centered entrepreneur requires a lot of energy. 
SOUL-ar energy. So, I invite you to shine some light on your commitment to yourself by writing it down right now.

my commitment for growth is….

And if I decide to join the Grow Your Business Organically™ program, 
what results do I want to experience?

What percentage am I willing to participate?

P.S. If you want to keep exploring this juicy territory of commitment—and I don’t mean commitment as an “ironclad
trap,” I mean the way you live what’s important to you every day—I’d like to point out that a simple scan of your life
will show you where your commitment really is and has been. 

Where do you put your energy?  What do you choose no matter what? You may be more committed than you realize.
e question is…to what? Struggle and survival, or ease and thriving? Please share your ah-ahs!

“Until one is committed, there is
hesitancy, the chance to draw back,
always ineffectiveness. Concerning
all acts of initiative (and creation),
there is one elementary truth the
ignorance of which kills countless
ideas and splendid plans: that the
moment one definitely commits
oneself, then providence moves,
too.

A whole stream of events issues
from the decision, raising in one’s
favor all manner of unforeseen inci-
dents, meetings and material assis-
tance, which no man could have
dreamt would have come his way.”

– W.H Murray




